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YYEBHbBIA TOJKOBBIHN JBYSI3bIYHbBIN CJIOBAPD
BU3HEC-JIEKCUKHA: OT OJHOPOJHOCTHU CJIOBHUKA
K PET'YJIMPYEMOM PASHOPOJHOCTH
T.b. Hazaposa
Mockosckuii 2cocyoapcmeennwiii yHueepcumem umenu M.B. Jlomonocosa

B crarbe 000CHOBBIBAaETCsl CHCTEMa MPUHIUIIOB, YIPABISIONMX MOCIEI0BATEIbHBIM
pacuIMpeHreM CIIOBHHKA TPEThEro H3JaHMsI YY4EeOHOTO TOJKOBOTO JIBYS3BIYHOTO CIIOBAps
OousHec-nekcuku. ONUCaHbl CeMb IUIACTOB JIGKCHKH JIEJIOBOTO AHIJIMHCKOTO, COBOKYITHO
NPEACTABISIIOIINX  PErYJIUPYEMYHO  Pa3HOPOJHOCTh  MAKPOCTPYKTYPbl ~ COBPEMEHHOTO
JeKCUKOorpaduueckoro nocodus yueOHON HapaBIeHHOCTH.

KiaroueBbie ci10Ba: CIOBHUK, CJIOBapHas CTaThs, OM3HEC-TEPMHUH, CJIOBO OOIIErO
SI3bIKa, O(UIATEHO-ETI0BAs JIGKCHUKA, OTPaciieBasi TEPMHUHOCHCTEMA, TEPMUH-(PPa3eoIOTH3M,
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Bilingual Learner’s Business Dictionary: from the Uniformity of Coverage
to Controlled Vocabulary Extension
Tamara B. Nazarova
Lomonosov Moscow State University

The article demonstrates how the list of headwords in the third edition of the learner's
bilingual business dictionary can be expanded systematically to embrace seven lexical strata
of cognitive and communicative significance in one’s ongoing acquisition of Business English
vocabulary.

Key words: list of headwords, dictionary entry, business term, General English word,
formal vocabulary items, industry-specific terminology, special phraseology, business idiom,
phrasal verb.

B mpenpigymieit crarbe aBropa [2] moguepkuBaiach HEOOXOAMMOCTh
MOCJIEIOBATEIbHOTO  COYETAaHWS KOTHUTUBHOIO ¥ KOMMYHUKATHBHOIO
acCTlieKTOB B MHKPOCTPYKTYpe TpEThero u3IaHusi Y4eOHOTO TOJKOBOTO
JBYSI3BIYHOTO Om3Hec-cioBapsi: «COBpeMEHHBIA 3Tall B Pa3BUTUU Y4eOHOUH
TepMuHOTpaduu TpeOyeT OT COCTAaBHTENS CJOBaps HE TOJBKO CIIEIOBAaHUS
TPaAWIIMOHHBIM  TIOJXOJaM, TPHUHIMIAM ¥ TpueMaM, HO W yd4era
cnenupuueckux MoTpeOHOCTEeH 00ydaeMbIX, KOTOPHIM B HCIOJB3YEMbIX HWMH
CIIOBapHBIX M3JaHUAX HEOOXOAMMO IUJIAHOMEPHO BHEApPSIEMOE COUYETaHHE
KOTHUTHUBHBIX COCTABJIIONIMX C KOMMYHHUKAaTWUBHOW, CUTYaTUBHOH W, IIUpE,
JTUCKYPCUBHOM OpUEHTAIlMel YCTHOTO W MUCHhbMEHHOTO OOIICHHS B T100aTEHOM
HPKOHOMHUYECKOM U 00pazoBareabHOM mpocTpaHcTBe» [2. C. 148].

B npomomxenune o6cyxneHuss chOpMyIUPOBAHHONW MPOOIEMATUKU
1enecoo0pa3zHo 00paTUTHCS K MAKPOCTPYKTYpe — CJIOBHUKY y4eOHOTO cioBaps
ousHec-nexkcuku. C OMHOW CTOPOHBI, TPYIHO OTPHUIATh, YTO KIIFOUEBBHIM 3BEHOM
dbopMuUpOBaHUS  MaKpPOCTPYKTYphl ~OCTAlOTCS TEePMHHBI, 0003HAyYaIOIINe
OCHOBHBIC MOHATHS Mupa Ou3Heca (Core business terms), mampumep: account,
accountant, accounting, accounting period, accounts payable, accounts
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receivable, acquisition, addendum, administration, affiliate, agency, agenda,
agent, agreement, alliance, etc. IlepeuncieHHble 3ar0JIOBOYHBIC TEPMUHBI IO
OykBoi A W3BJI€UEHBI U3 BTOPOTO HM3AaHUS y4eOHOro cJoBapsi C OMYIIEHUEM
HEKOTOPBIX PETMOHAIBHO MAPKUPOBAHHBIX COOTBETCTBHI, COIPOBOKIAIOIINX
PETMOHATILHO HEWUTpaJbHbIC €AUHULBI CIOBHUKA. DTOT DA JIETKO IMOAAETCS
PaCUIMPEHUIO B TPEThEM U3JJaHUU CIIOBAPS 3@ CUET TEPMHUHOB, HE BKJIIIOUCHHBIX B
CJIOBHUKHM TI€PBOTO W BTOPOTO W3JaHUM, HO CHOCOOHBIX COAEHCTBOBATH
BBITIOJTHCHUIO KOTHUTHUBHOW (DYHKITMH, HAPUMEP: MOHOJEKCEMHBIC TEPMHUHBI
accounts, accountancy, absenteeism, benchmarking, employer, employ (n);
ponoBoi TepMuH partner m BumoBbie TepMmuHBI lead partner, merger partner,
strategic partner, working partner, general partner, junior partner, managing
partner, senior partner; sumoBsie Tepmunbl public-private partnership, general
partnership, limited partnership, private limited partnership, private
partnership, public partnership B qomosHeHHEe K y)KE UMEIOIIEMYCS B CJIOBHUKE
poZOBOMY TepMHHY Partnership; oTiMyaromuicss YaCTOTHOCTBIO YIIOTPEOICHHS
B OM3HeC-TUCKypce monmiekceMHublii Tepmun Social responsibility (SR) u ero
BapuanT corporate social responsibility (CSR), etc. Ilepeuenp MoHO- H
MOJIMJIEKCEMHBIX ~ TEPMUHOJIOTHYECKUX ~ €AMHUI]  HUKOorma He  Oyaer
MCYEPMBIBAIOIIMM M OCTA€TCAd OTKPBITHIM Il JaJbHEUIIEro MOIMOJTHEHUs
TepMUHAMH, O003HAYAIOIIMMHU HOBBIC TMOHATHS, KOJUYECTBO KOTOPBIX pPACTET
JIEHb OTO JTHSI B OTBET Ha JUHAMUKY Pa3BUTHS CAMOI0 MUpa Ou3Heca.

C npyroit CTOpOHBI, CIOBHUK €/Ba JIU MOXET ObITb CBEACH TOJBKO K
COOCTBEHHO TEPMUHOJIOTMYECKOW cocTaBistomeid. OIHOPOAHOCTh CIOBHUKA
paccMaTpuBalIach Kak OJHA U3 MEPCHEKTUB B (POPMUPOBAHUU MAKPOCTPYKTYPHI
TPETHETrO M3/AaHUs B OTJIMYKE OT CJIOBHUKOB MEPBOIO M BTOpPOro uznanuii [2]. B
xozie paboThl 10 POPMUPOBAHUIO MEra- , MAaKpO- U MUKPOCTPYKTYPhI yueOHOTO
CJIOBapsi B HOBOM M3[JaHUHU CTaJI0 COBEPIICHHO SICHO, YTO UMEHHO PETYIHpyeMas
pasHopoaHOCTh cioBHUKa (controlled vocabulary extension) mo3BossieT
MOCTIEAOBATENIBHO COYETaTh KOMMYHUKATUBHYK) OPHEHTALMI0 C KOTHUTHUBHOW
HAIPABJICHHOCTHIO ATOTO  JIBYSI3BIYHOTO  y4E€OHOTO  JIEKCUKOTPadUueCKOTO
nocoous.

B mnomaroBoM BHEIpPEHUM IMPUHLMIIA PETYIUPYEMON Pa3HOPOIHOCTHU
OKazajach BEChbMa TMOJIE3HOM MHOTOATalHas CTpaTudUKAIMS CJIOBAPHOIO
COCTaBa aHMIIMMCKOTO $3bIKA JIEJIOBOTO OOIIEHUs, OCYIICCTBISIONIAsACS Ha
Kadeape aHIMICKOTO SA3bIKO3HAHUS ¢ Havyana 90-X TIT. IPOILIOTro CTOJETUS U
MO3BOJIMBINASL  BBIIBUTH B JIGKCUKE JICJIOBOTO AHINIMMCKOTO  HECKOJIBKO
JIEKCUYECKUX IUIACTOB, OTIMYAIOIIUXCS JAPYyr OT Jpyra 1O CHCTEMHBIM
XapaKTepUCTUKaM, HO COCYIICCTBYIOIIMX B Pa3HbIX 00BEMax MU C pPa3HOU
YaCTOTHOCTBIO B OHW3HEC-IUCKYypCce€ HE TOJNBKO WHGOPMATUBHON, HO W
NIepPCya3suBHOW HampaBlieHHOCTH: cjoBa o0mero sizbika (General English
words), opuumnanabHo-aen0Bas Jekcuka (formal vocabulary items), kiaroueBas
ousHec-TepMuHogorusi  (core business terminology) wu oTpaciaeBble
TepmuHocuctembl (industry-specific terminological systems) [3; 4; 8].
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CoBMeIIeHNE TEPEUNCIICHHBIX TUTACTOB B y4E€OHOM TOJIKOBOM AaHTIIO-PYCCKOM
CIIOBape JielaeT CIIOBHHMK MCHEE OJHOPOJHBIM C TOYKH 3pCHHUS OXBara
JICKCHYECKOTO MaTepualia U 0oJiee peryJupyeMbIM B IUIaHE MOCIIEI0BATCILHOTO
paciupeHus akTHBHOW W TacCHUBHOM Ou3Hec-lekcuku (active and passive
business vocabulary) ¢ omopoii Ha MeTOOUYECKHE PEKOMEHAIUH,
pa3biACHSIONME (YHKIMOHAIBHBIC Pa3IMUUs MEXKAY OSTUMH  YETBIPbMS
JCKCUYECKMMH  CTpaTaMd W JEMOHCTPHUPYIOIIME CIIOCOOBI  TI'PaMOTHOTO
UCIIOJIB30BaHUS Pa3HOOOpa3us JICKCHUSCKHX CIWHHII B IIUPOKOM IIEpPEUHE
KOMMYHHUKATHBHBIX CHUTYaIlMil NMHCbMEHHOTO W YCTHOTO OOIICHUS B JICJIOBBIX
TEIIsIX.

[TpunepkuBasCch MPUHITAIIA COYCTAHHMS KOTHUTHBHOW HAIPABICHHOCTH W
KOMMYHHUKAaTUBHOH OpPHEHTUPOBAHHOCTH YYEOHOTO CioBaps OW3HEC-JIEKCHKH,
IPECTABISACTCS IEJIeCOO0pa3HBIM COXpaHEHHE B CIIOBHUKE TEPMHHOB-
(pa3eosOTU3MOB — CIUHUI, OTHOCSINUXCS K CHEIHAIBHON (pa3eoIoruu
(special phraseology). Peur wmer o0 NONMICKCEMHBIX 00pa30BaHUSIX,
3aHUMAIONIUX TPOMEXKYTOYHOE TIOJOKEHHE MEXIy COOCTBEHHO OHW3HEC-
TEPMHUHAMH (CJIOBaMU CIIEITUAIBHOTO SI3bIKA) M MIMOMATHIECKON (hpa3eosioruei.
C mepBoii kareropueil MX POIHUT CIICIUATH3AIMS 3HAYCHUS U ONPEIEISIeMOCTh
(definability), B To Bpemst kak cO BTOpPOI KaTeropuer JEKCHYCCKUX CIUHUI] UX
CONMMXKAaeT TMepeHOC 3HayeHus M [I00aTbHOCTh HOMHMHALMK Ha (oOHe
CTPYKTYpHOU / (hopMaNbHOM pa3faebHOCTH, HAPUMED: HAPSIY C UMCIOIIMMHUCS
B TICPBOM W BTOPOM HM3JIaHUAX clieluaibHbiMU (pazeonoruzmamu black knight,
grey knight u white knight cioBHHK HOBOTO M3MaHMs paciupseTcs 3a cueT glass
ceiling / glass wall, graveyard market, green revolution, grey market, flight
capital, sleeping partner / silent partner.

B mepom (2002) u Bropom (2006) wu3maHuMsX ydeOHOTO CIIOBaps
NIPEICTaBICHbl pa3Hble (PArMEHTHl OMHCAHHBIX W IMPOIACMOHCTPHPOBAHHBIX
BBIIIIC TUIACTOB JIGKCHKHW. [locienoBarelbHOE CHCTEMHOE COBMEIICHHC B
MaKpPOCTPYKTYpE CJIOBapsi JIGKCHYCCKUX CIUHHI], OTHOCSIIMXCS K J3TUM TISTH
pa3HBIM IUTacTaM, OyZIET OJHUM M3 BOKHEHIIIUX METOJO0JIOTHYCCKUX TPUHITUIIOB
B TIOJITOTOBKE TPETHETro NepepabOTaHHOTO M PACIIUPSHHOTO M3IaHU.

Kakue nekchueckwe IUTacThl OKa3ajuCh HE OXBAYCHHBIMH M HE
YUTEHHBIMH B CJIOBHHMKE 3TOT0 Yy4eOHOro cioBapsi? 3a CueT KaKuX CIUHHII
1eaecoo0pa3Ho JalibHeiIee paciipeHie oO0beMa aKTUBHOM M IMAcCCUBHOMU
JICKCUKH JUIA M3Y4YalolluX aHIIUHCKUAN SA3BIK KaK S3BIK JICJIOBOTO OOIIEHHs?
BrioyHe JTOrMYHO MPEaNONOKUTh, YTO COXpaHEHHE B MAaKPOCTPYKType HOBOIO
U3JIaHusT TEPMUHOB-(PPA3COIOrM3MOB, HMHA4Ye HA3bIBAEMBIX HIMOMATHYHBIMH
TEPMHHAMH, JIEJIaeT BO3MOXKHBIM PACIIMPCHHE CIIOBHUKA 3a CUET BKIIFOUCHUS
coocrBeHHo mauoM (idioms umu idioms proper). IToHsATHO, 4TO U 31eCh ydeOHas
HANpaBJICHHOCTh JIBYS3BIYHOTO CJIOBaps TpeOyeT TNPHUMEHEHHUS IKECTKUX
KpuTepueB g orbopa wmauoM. OJHUM M3 TaKUX KPUTEPHEB MOXKET OBIThH
YCTaHOBJICHHAs] KOPIYCHBIMHU JIeKCUKOrpadamMu W IOATBEpXKIEHHAS 0C000i
nomeTtoit (often used in business wim business) B MEUKpOCTPYKType UMEIOIIHUXCS
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TOJIKOBBIX CJIOBapeﬁ CBA3b TCX WM MHBIX UAUOM C MUPOM ousneca. bes OIIOPhBI
Ha TaKOW KpUTEpUH OyneT Ype3BbIYaliHO TPYAHO BBIICIUTh M3 OOJBIINX
MaCCHUBOB H,ZII/IOMaTI/IIIGCKoﬁ (I)paSGOJ'IOI“I/II/I, Hpe,ZLCTaBJIGHHOP'I B COBPCMCHHBIX
Oputanckux cioBapsx uauoM (ot 6000 exunui; B Longman Idioms Dictionary
[7] no 7000 uaunom B Cambridge Idioms Dictionary [6]), Te monuaeKceMHbIE
CIIMHUIIBI TIOBBIIIIEHHOW WINOMATUIHOCTH (MMEIOTCS B BUY (hPa3eOIOTHICCKUC
cpameHus W (pa3eosOTHIECKUe CAUMHCTBA), 3HAHWUE KOTOPBIX COJCHCTBYET
6omee ahheKTHBHOMY B3aUMOICUCTBHIO C COOECETHUKAMU B JICIIOBOM OOIIIEHUN
Ha aHITINHUCKOM SI3BIKE. HpI/IBCI[eM HCCKOJIBKO YaCTOTHBIX UANOM, CBA3BIBACMBIX
KOPITYyCHBIMU JIeKCUKoTpadamu ¢ mupom OuzHeca: keep sth under wraps (= to
keep something secret from the public) u take the wraps off sth (= to tell people
about a new plan, project, product etc for the first time) (cpaBuu: wrap sth up
informal u under wraps informal B cnoBape Oxford Business English Dictionary
for learners of English [9. C. 611]).

Henp3s ne YIIOMSHYTB B CBA3HU C IIPCACTOAIINM IIOIIOJIHCHHCM CJIOBHHKA
TPCTBCIO HU3OaHUA yqe6H0r0 CJI0Baps CIICouaJIbHO 0T06paHHBIMI/I 06pa3uaMH
I/IIII/IOMaTH‘leCKoﬁ (1)pa3GOJIOI‘I/II/I O TOM, 4YTO CYHICCTBYIOT pPA3HBLIC B3IJLAAbLI HaA
HGJIGCOO6p&3HOCTI> HCIIOJIb30BaHUA UANOM B YCTHOM U IINCbMCHHOM 061H6HHH B
JeNOBbIX LeNsAX. M3BECTHbI OpUTAHCKUN CHEUATUCT MO MEXKYJIbTYPHOU
koMMyHuKanmu bappu Tomanun B cBoer kHure [l1] mpuBomut cienyromui
AIIN30;:

Here's a verbatim report of a UK sales manager § astonishing reply in a
phone conversation to his Spanish equivalent in Valencia, who had called him
with a problem. It won't create problems for a British reader, but put yourself in
the Spaniard's shoes:

'Haven't a clue, Jose, all Greek to me. Tell you what, leave it with me.
Bear with me for a day or so. I'll bend the chief's ear over a jar and give you a
bell.’

... If we'd been the manager in question we'd have said something like
this: 'Sorry, Jose, | don't have the answer to that one. If you can wait for a
couple of days, I'll ask the boss when he's free and call you back' [11. C. 86].

[Ipenocreperas mTpPOTUB TPYAHOCTEM, BO3HUKAKIIUX B PEAIbHOM
oOlieHny mpeAnpuHuMaTeseil u3 BenukoOpuTaHuu ¢ TeMH, KTO HEOCTaTOUHO
XOpOLIO 3HAeT aHIIMUCKUU s3bIK, bappu TomanuH BBICKAa3bIBAECT CIEAYIOLIYIO
PEKOMEHIALIUIO:

... learn to monitor your own speech. If you find yourself using an
idiomatic or slang phrase, make sure you add an explanation in standard
English [11. C. 86].

B xaUTE OAHOIO U3 HaI/I6OJ'Iee ABTOPUTCTHBIX COBPCMCHHBIX JICKCHUKOJIOT'OB
MOKa3aHO, KaK CIIEyeT paclIupsATh 00bEM AKTUBHON M MACCUBHOM JIEKCUKH C
Y4ETOM I'PaMMAaTUYECKOW CHCTEMBI COBPEMEHHOIO AHITIMMCKOIO S3bIKA M €TI0
uanomarnueckor  ¢paseonorun (“the development of the lexical field
grammatically and idiomatically ) [10. C. 95].
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C wumumomaruyeckoil (Qpaszeonoruend, ymNOMSHYTOW BBIIIE, CBSI3aH U
CJIEIYIOLINI TJIACT, BBISBIICHHBIA B CJIOBAPHOM COCTAaBE JIEJIOBOTO aHIIIUKMCKOTO
Y pacCMaTpUBacMblid B KAYECTBE MOTECHIIMAIBHOTO JIOMOJTHUTEIBLHOTO 3BEHA IS
paclIMpeHusl CJIOBHUKA B TPETHEM M3JAaHUU. DTOT IUIACT OXBATHIBAET (ppa3oBbie
rraroanl  (phrasal verbs) — wuamoMaTHdyHBIC CcOYETAaHUS MOHOJIEKCEMHOIO
mIarojla HW TIOCJENO0ra, OJKCIUIMIUTHO WM HMIUIMIUTHO CBA3aHHBIE C
peueynoTpedICHUEM B JIETOBBIX LEJISIX. DKCIUITMIUTHAS OPUEHTUPOBAHHOCTh Ha
MHUp OW3HEca MOATBEpIKAAaeTCsl MmoMeTor DUSINESS B COOTBETCTBYIOIICH CTPOKE
CJIOBapHOW CTaTbW aBTOPUTETHBIX KOPIYCHBIX CJOBapei, B TO BpeMs Kak
VMIUTMIWATHBIE YKAa3aHUS PACMO3HAIOTCS C OMOPOW HA TOJKOBAHUE 3HAYECHUSA
3aroJIOBOYHOTO (hpazoBOro riaroja u / Wik WUTIOCTPATHBHYIO (Ppa3eosoruio.

AyTEHTUYHBIN OM3HEC-IUCKYpPC M300MIyeT (Ppa3oBBIMU TJIarojaMu, Kak
00 3TOM CBUICTENBLCTBYET HccienoBanue A.B. ITotanoBoii [5], 1 B 3TOM cMBICIIE
paccMaTpuBaeMasi Pa3HOBUJAHOCTh AHIIIMHCKOM (Dpa3eosoruu 3HAYUTEIHHO
MIPEBOCXOUT MO 00BEMY MEepEeYeHb COOCTBEHHO UIMOM, U3BJICUCHHBIX U3 KHUT U
cTareil, HamMCaHHBIX OW3HEC-TEOpEeTUKAMH ISl JeJIOBOro coobmecTBa. B
KaHauaaTckon auccepraunu M.U. BepuimHUHON TTpoaHaIUM3UupOBaHO 73 CTaThbu
obuum  oobemoMm B 135000 crmoB. B 3TOM BHYHIIUTETHRHOM KOpITyCe
ayTEeHTUYHOTO pedeynoTrpebieHus BbisiBIEHO Bcero 104  wuauombl, 4YTO
MO3BOJIMJIO  MCCJICIOBATEII0  CHejaTh BIIOJIHE OOOCHOBAHHBIM BBIBOJ O
MUHUMU3AIUM  UJIMOMATHYECKOM (pas3eosiornn B M3Y4YEHHBIX oOpasiax
aHTJIOSI3bIYHOTO MUCBMEHHOTO Ou3Hec-IucKypea [1].

B nmBuwxkeHuM OT OAHOPOAHOCTH  CJIOBHUKA K  pEryaupyeMou
Pa3HOPOJAHOCTH MAKPOCTPYKTYPhl TPETHETO HW3JIaHUS YYEOHOTO JBYSI3bIYHOTO
TOJIKOBOTO OW3HEC-CJIOBapsl MPENCTaBIsCTCA 1eecO00pa3HbIM: BO-NEPBBIX,
COXpPaHUTh U PACIIUPUTH B CIOBHHUKE IEPBbIC YETHIPE JIEKCHMUYECKUX IUIACTa C
pa3bsiCHEHHEM (PYHKIIMOHAILHON CHEMU(UKH KaKIOTO M3 HUX (KJIHoueBas
OW3HEC-TEPMUHOJIOTHUS M OTpaclieBble  OW3HEC-TEPMHHBI  COACHCTBYIOT
aKTyaJlu3allii KOTHUTUBHON HANpaBJIEHHOCTHU CJIOBApS; CIOBa OOIIETO s3bIKa U
ouIMaIbHO-EI0Bast JIEKCUKA MPOIOJDKAIOT OCTABAThCS OTOPHBIMHU CTpaTaMu
KOMMYHUKATUBHOW OPHUEHTHUPOBAHHOCTH Yy4eOHOTO W3/aHUs); BO-BTOPBIX,
COXPaHUTh B CIOBHUKE TEPMUHBI-(HPA3COTIOTU3MBI, I[eJICHANIPABIECHHO PaCIIUpss
WX TIepeUYCHb; B-TPETbUX, JOTOJHUTH CIOBHUK JABYMs IIJIaCTaMHM, 10 CUX TOp HE
(GUrypupoBaBIIMMUA B MaKpOCTPYKTYpPE pacCMaTpuBaeMoro y4eOHOIrO ClIoBaps
(OuzHec-uaMoMbl W (Ppa3oBble IMAroyibl, CBA3aHHBIE C MHUPOM OHW3HEca U
OTJIMYAIOIIUECs YaCTOTHOCTBHIO YMNOTPeOJeHUsT B YCTHOM M MHCHbMEHHOM
OOILIEHUH B JICJIOBBIX IIEJIAX).
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